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STUDENT INFORMATION SYSTEM

What is a Portico?

A portico is an en-
trance or gateway offer-
ing access to a sacred,
enduring, or important
institution. In Western
culture, Porticos have
been a powerful symbol
of open access—note
the White House—and
the pursuit of academic
excellence—reference
DAU’s seal and Colum-

bia University.

Special points of inter-
est:

You will be able to find
information about the Stu-
dent Information System
project and updates on

implementation progress
in several locations:

e The Update newsletter

e  Portico website
Coming Soon!

e DAU InSight

e Ath Estate Newsletter

o Defense AT&L

e Stay tuned for more...

PORTICO BRAND REVEALED

The American Market-
ing Association (AMA) de-
fines a brand as a "name,
term, sign, symbol, design,
or a combination of them
intended to identify the
goods and services of one
seller.”

Several names and
themes were discussed
when brainstorming a
strong brand for the Stu-
dent Information System
(SIS) - one that would dif-
ferentiate it from legacy
systems and communicate
its value and benefits.

After a review of the
system’s key attributes,
the SIS Core Team identi-
fied “Portico” as the public
brand for the SIS technol-
ogy.

The name Portico ap-
pealed to the SIS Core
Team for its classical refer-
ence to education and an
entrance or pathway to
learning. It also connotes a

PORTICO

The SIS brand, Portico, serves as a classical reference to learning, a gate-
way to 21st century technology, and centralized acquisition management.

gateway to the future, rele-
vant to the introduction of
21st century technology.
The coliseum-like de-
sign is a strong and endur-
ing visual that captures the
promise of the Portico
brand. The mark’s many
porticos also alludes to the

ROUNDING THE CORNER:
PROCUREMENT TO IMPLEMENTATION

The complexity of the
Student Information Sys-
tem may have slightly de-
layed the final step in pro-
curement, but that hasn’t
stopped the project’s mo-
mentum.

While the team contin-
ues to work with the Gen-
eral Services Administra-
tion (GSA) toward a con-
tract award, implementa-
tion planning is well under-

way.

Additionally, several due
diligence tasks continue as
the team traveled to one
more DAU region in De-
cember. The visit to DAU’s
West Region in San Diego
proved to be another suc-
cessful and insightful trip.
This month the SIS team
plans to meet with Capital/
Northeast and the School
of Program Managers.

multiple pathways and
access points to the acqui-
sition learning arena. The
round enclosed structure
represents the central
location for all information
required for workforce
members to manage their
acquisition career.

FROM

In the months ahead,
the SIS team will begin
working with the chosen
vendor. There will be pres-
entations of the product
selected, vulnerability
scans, and plenty more
work for the team as it
grows to include the ven-
dor.

Look for the new brand,
website, and more infor-
mation on the SIS.




