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provisions for the increased use of emerging technologies 
in security program applications and the rapid transition of 
emerging technologies from government-sponsored R&D 
to commercial applications—and from commercial R&D to 
national defense applications. This evolution dovetails with 
important DoD strategic initiatives such as “Better Buying 
Power 3.0,” which fosters public-private sector partnerships 
in defense innovation.

Title III also has started to partner with nonmilitary agencies. 
In partnership with the Department of Energy, Title III has 
begun a project to scale up production capacity for biofuels. 
The Department of Homeland Security has partnered with 
Title III to define projects that will establish affordable pro-

duction of technologies to protect critical U.S. equipment 
shipped overseas.

In today’s complex and far-reaching threat environment, Title 
III of the Defense Production Act has become a vital tool for 
the DoD. The program protects vulnerable sectors of the in-
dustrial base and ensures that advanced defense capabilities 
are fully integrated into our weapons systems. Title III is part 
of the expanding future of American defense innovation that 
will preserve our technological superiority—on the battlefield 
and off.

See website: http://www.dpatitle3.com/dpa_db/. 	         

The author can be contacted at melinda.k.woods.civ@.mail.mil.

Defense AT&L Magazine—A Multiple Winner

Defense AT&L magazine, pub-
lished by the Defense Acqui-
sition University (DAU), re-
cently won two more awards 
for publication excellence.

The National Association of 
Government Communicators 
(NAGC) at its June 8 meet-
ing awarded Defense AT&L its 
second-place award in the 
magazine category. Also in 
June, the magazine for the 
third consecutive year won an 
APEX Award for Publication 
Excellence in the category 
of magazines of 32 pages or 
more per issue.

DAU President James Wool-
sey said, “Defense AT&L has 
long been and continues to be an important way to get in-
formation to the workforce and to share insights and ideas. 
The magazine does this in a compelling and professional 
way, demonstrating the high standards we have at DAU, 
as well as the professional commitment of our professors 
and the broad Defense Acquisition Workforce to sharing, 
and learning, and improving acquisition outcomes.”

The NAGC judges for the 2016 Blue Pencil & Gold Screen 
Awards included representatives of private industry, con-
sultants and research organizations as well as federal, 
state and local agencies. There were 265 entries in all 
categories. NAGC, with offices in Falls Church, Virginia, 
is an association of public information officers, spokes-
persons, social media developers and managers and 
graphic designers and other government communica-
tions specialists.

The 28th APEX Competition for Communications Pro-
fessionals received more than 1,600 entries. The judges 
included editors, publishers and consultants. The APEX 
awards are an annual event sponsored by the editors of 

Writer’s Web Watch, published 
by Communications Concepts 
Inc., a consulting group in 
Springfield, Virginia. 

Both awards name Defense 
AT&L Managing Editor Ben-
jamin Tyree, Art Director Tia 
Gray and the Editorial and 
Production Staffs and Art 
and Graphics Team of the 
DAU Visual Arts and Press 
department headed by Randy 
Weekes. Those staff contribu-
tors to Defense AT&L include 
Copy Editor and Circulation 
Manager Debbie Gonzalez; 
Production Manager Frances 
Battle; and Noelia Gamboa 
and Michael Shoemaker, who 
provide online and editing 

support, respectively. Collie Johnson adds extra infor-
mation to DAT&L’s online site.

Judges in the NAGC competition praised the writing, edit-
ing and graphics of Defense AT&L. One judge from NASA 
wrote: “All three selections showed a very creative and 
visually appealing layout. The publication overall was a 
fascinating analysis of complex subjects and very read-
able” and “Very nice publication for a small staff. The 
images illustrated the subject of the features very well.” 
Another judge from a Mississippi state agency wrote: 
“Although it seems you have very few staff writers, the 
writing style seems consistent” and “The articles were 
clear and can be easily understood by this lay person 
reading them.”

The three issues of Defense AT&L that were awarded 
recognition in the NAGC competition included those of 
January-February 2015, May-June 2015 and November-
December 2015 (covers shown above). The winning entry 
for APEX was the single May-June 2015 issue. 
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